: “\\NK-'MA /\'5_& Sl :
| @ISCONSIN

MISSION WISCONSIN

MILITARY TALENT ATTRACTION

Rebecca Deschane, Talent Initiatives Director
Wisconsin Economic Development Corporation & UW System
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DIRECT ENGAGEMENT

8 800+ transitioning military, spouses and veterans attended 2019 Career
] Summits

1 9 100+ Requested post-event Team Wisconsin follow-up




0 CAREER SUMMITS & SPORTS

Feb. 11

Feb. 24-27

March 17-19

Midwest Vets

Air Force/Marines

Air Force

Midwest Vets
Army/Air Force

Army/Air Force

Marines

Army/Marines

Minnesota Wild Expo, MN

Camp Foster USMC, Japan
Kadena AFB, Japan

Eglin, FL , Hurlburt, FL
Keesler AFB, MS

Chicago Bulls Expo, IL
Joint Base San Antonio, TX

Joint Base McGuire
-Dix-Lakehurst, NJ

Fort Gordon, GA
RAFB Mildenhall, England
Ramstein AB, Germany

USAG Bavaria, Germany

Buckley AFB, CO
Fort Carson, CO

Joint Base Lewis-McChord, WA

Camp Lejeune, NC
Cherry Point, NC

29 Palms, CA
Camp Pendleton, CA

Schofield Barracks, Hl
Kaneohe Bay MCB, HI

United Kingdom
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HIRING OUR
HERUS=S

U.s. CHAMBER OF COMMERCE
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Wisconsin is a proud sponsor of Hiring our
Heroes; for a full listing of their 2020 event
calendar, please visit www.hiringourheroes



http://www.hiringourheroes.org

WISCONSIN: FORWARD

an
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The State of Wisconsin is raising the
bar for states interested in attracting the
exceptional talent of our veterans and
military spouses. We look forward to
working with Wisconsin to showcase
the tremendous economic opportunity
el r state has to
military families.

HIRING OUR HERS=S
AWARDS

STEVE ROBINSON POST-9/11 VETERAN
EMPLOYMENT AWARD

EINALIST

Nl

~Eric Eversole President, Hiring Our Heroes



WISCONSIN VALUES THEIR SERVICE
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MISSION WISCONSIN WANTS YOU

s _ HORICON pnouc,
Signh up as a Team Wisconsin partner 5 b Grany

A wedc.org/hire-veterans

A Register at wedc.org/hire-veterans

A Post positions with Job Center of Wisconsin

A Travel with Team Wisconsin at Career Summits
A Resumes provided to partner employers

Hiring Our Heroes Career Summit exhibit booth

A Free booth space (responsible for own travel logistics)

A Proximal to Wisconsin State Delegation

A Direct engagement with transitioning service members and spouses
A Registering as a WEDC Partner you will have priority placement



MISSION WISCONSIN Partners

A&B Process Systems

ABR Professional Search
Access HealthNet

Amcor

Amerequip

American Family Insurance
American Provenance
Associated Bank

Aurora Health Care

Basin Precision Machining
Birchwood Foods Kenosha Beef
Brakebush Brothers, Inc.

Carqill

Case New Holland

Centergy

Crown Equipment

Dean Foods of Wisconsin

Eaton Corporation

Educational Communications Board
Exact Sciences

Fastenal

FCI Oxford Federal Bureau of Prisons
Fincantieri Marinette Marine
Flad Architects

Foxconn

Gamber-Johnson LLC

Georgia-Pacific LLC

Graebel Companies, Inc

Grande Cheese

Great Lakes Roofing Corp

Greater Green Bay Chamber of Commerce
Greater Oshkosh Economic Development Corporation
Gulfstream

Heartland Home Health Care and Hospice
Henry Schein Veterinary Solutions
Horizon Electric Company

Husco

Hydrite Chemical Co

Jeff Foust Excavating Inc

John Deere

Johnson Controls

Johnsonville

KAPCO Inc.

Kenosha Area Business Alliance

Kenosha Unified School District
Kewaunee Fabrications

Kohls

Krueger International Inc.

Logistic Health



MISSION WISCONSIN Partners

- Marine Travelift Sparta Area Chamber of Commerce
Mayo Clinic Health System Statz Corporation
Mead & Hunt Tecomet Inc.
Mercury Marine The Kraemer Company
Modine Inc. The United States Department of Justice
NEW Manufacturing Alliance ThedaCare Inc
- NEW North Wausau Window and Wall Systems
North Central Group Wisconsin Aluminum Foundry
Old Wisconsin Wisconsin Physicians Service Insurance
Oshkosh Defense Corporation
- Oshkosh Truck Xcel Energy
- Ozinga Ready Mix
Pierce Manufacturing
~ Premier Medical Staffing Services
Quad Graphics
racine County Economic Development Corp.
einhart Foods
Rockwell Automation
‘Rockwell Automation Academy of Advanced Manufacturing
salelytics
alm Partners
argento Foods Inc.
Schneider National




VETERAN-READY



MILITARY SPOUSE ECONOMIC
EMPOWERMENT ZONE

Raising awareness of employment challenges |, c-c> | ocaTiONS
R Wi sconsindos Nati ona
families, with a focus on four pillars:

In 2018, Hiring Our Heroes started launching Military Spouse Economic Empowerment

A H = Zones (MSEEZ) in cities across America. The program facilitates collaboration between local
Irlng and national employers, educational institutions, and community resources, to build a

- (.. robust employment network for military spouses.

A Training

p Olympia, WA

A Advocacy and Awareness state of Washington

Spokane, WA

- Leavenworth, KS

A Entrepreneurship and Education . - L omin ‘t

: ? .. W ’V"ga—u
National Military Spouse hiring initiative: ’

A Provide meaningful 21st-century career opportunities
A Encourage Best Practices for hiring and retaining military

f TR

spouse talent v ‘ |
https://www.hiringourheroes.org/mseez/mseépcations/ & i ‘


https://www.hiringourheroes.org/mseez/mseez-locations/

VETERAN RECRUITING

HR professionals report that veteran recruiting is a top three priority to help to meet their workforce needs.
Research shows that:

65% 68% 57%

of veterans have some college of employers report that veterans of veterans stay at their jobs
education, or higher, making perform “better than” or “much longer than the median tenure of
veterans more educated than better than” their civilian peers.? 2.5 years (for subsequent roles
their civilian peers.? after their first-post

separation job).*




VETERANS...READY

Military veterans and their
spouses bring valuable
characteristics to
enhance any workplace

Teamwork

>

Dependability

p>X

Communication
Adaptability
Responsibility

> v D

Leadership

T\

Structure

p>X

Safety




"VETERAN-FRIENDLY" VS.
NVETERRENADY O

Understand the difference between hiring veterans L S
out of patriotic support and implementing policies to '
support veterans moving from the military environment
to a civilian workforce

Businesses that understand military culture and
communication can greatly improve recruitment and
retention

NnOne size fits al Ii Gndé#&p pghto ¢
strategies that enhance your mission and culture



BEST PRACTICES:
Connections

Connect with the veterans in your company

A Know the number of veterans & military spouses employed
A Recognize veterans for their contributions to the organization
A Help veterans connect with others within the company.

Establish a mentor/peer/resource group for veterans
AReinforce veteransod feel i ng

Extend information and resources to non-veterans
A Help bridge cultural differences to build a sense of
community




BEST PRACTICES:
Recruitment

Participate in external Career Summits, job fairs,

military transition assistance program events

A Help veterans connect with each other within the
company. Share your messaging with veterans.

Ensure recruitment and HR teams understand
that veteran recruiting is different than civilian
recruiting
A Make a veteran-specific engagement

plan https.//www.dol.gov/agencies/vets/hire

Partner with Mission Wisconsin, the State of

Wisconsin's military talent attraction initiative

ABuild your companyods pipe
service members and spouses.



https://www.dol.gov/agencies/vets/hire

BEST PRACTICES:
Hire and Retain

Enlist a veteran in your company to be
Involved in the HR resume screening process

A Provide understanding of related skills to

open positions and workplace culture

A Translate military skills into civilian aptitudes

TIVE DUTY » ACTIVE LIFE

Foster a relationship between your HR team &

COMMUNITIES IN WISCONSIN®

and local veteran resources

A Ensure the veterans you hire have access

g% all the benefits they




Ready Empl o

ANew program, administered by DWD, to
nighlight employers who go above and
peyond for veteransi n t hel r WO |

ARecognizes businesses that do more than
just hire vets but also provide additional
supportandr esour ces

ABusinesses will be highlighted by DWD,
WEDC, WDVA, and Vets Chamber of
Commerce as a "Vets Ready Employer"




AApply now; application deadline is May 31t

2020 WINNER

AVisit WiscJobsforVets.com for application detail‘

Winners will be announced on Veterans Day 20

l’ . y :

= AContact VetsReady@dwd.wi.gov with questions



mailto:VetsReady@dwd.wi.gov

RESOURCES

U.S. Department of Labor (DOL): DOLG6s AVeteranso6 Employment and Tr al

nUMerous resources to assist veterans, their families, and employers seeking to hire veterans, including a
AHI ri ng Ve-byestemtookibressutce p
www.dol.gov/veterans/hireaveteran/

Department of Workforce Development: The Office of Veteran Employment Services has a number of
services, including information directly geared toward employers, assisting with identifying veteran talent as
well as grants to encourage veteran employment and training.

DWD.wisconsin.gov/veterans and wiscjobsforvets.com

Wisconsin Veterans Service Officers: Every county in Wisconsin has a dedicated Veterans Service Officer
who advocates on behalf of veterans and is an invaluable resource in identifying eligible benefits for veterans.
WICVSO.org/locate-your-cvso/

Wisconsin Department of Veterans Affairs: This agency works on behalf of veterans and their families,
providing a variety of services for eligible Wisconsin veterans.
WisVets.com



VETERAN MARKETING RESOURCES
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DELIVERING THE TALENT YOU NEED TO GROW

Wisconsin is committed to building and maintaining its strong workforce _WISCONSIN

ALUMNI ‘ VETERANS

' Drawing@faduates back Reaching transitioning soldiers with
with promise 6fbetter opporttnities ‘ “#1 state for veterans” message

_‘t * :



www.wedc. org/toolklt

2JOIN US IN SHARING WHAT IT MEANS TO:
“40" LIVEAND WORK;IN WISCONS N®
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LOGIN

Username

Password

LOGIN
Forgot Password?

NEED ACCESS TO OUR PORTAL?

Request access through our online form on WEDC.org.
You will receive your login information as soon as we have reviewed your request.

REQUEST ACCESS


http://www.wedc.org/toolkit

SAMPLE VETERAN ADS

ALPHA BRAVO CHARLIE @ABCs

You put your heart into serving our country—let us put ours
into teaching your f
the U.S., W

to education. It's the perfect pla:

school
systems

E commitment
e to build your new life and a

solid future for your children. Wisconsin. It's more you

s. Copy mu:
rat 10pt and lez

InWisconsin.com/Veterans

WISCONSIN




